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Anna Valtonen

Rektor, Professor
Designhogskolan, Umea Universitet
18.10.2012




leELa oou!

Ciao!
O H A1
A b
Chau! =
DY
{REF!
VETG J B
Merhaba!
|
iHola! Selamat datang!
ea Institute of Design
a University

Hei!

Salan

3apaBcTBYNT

Bok!

—AITBI:

Hallo!



V'/ "\
FR AMSTAENDE
TBI DNINGS n.jélw \

i :
;ﬂ'- L &
T NS

A HOGSKOLEVERKET

Swndich Nasional Agency for Higher Edecacen

4’1‘4 ‘
/; ey

I-n-_._'\h-

1....}

BEST DESIGN SCHOOLS (54 | A GREAT EXECUTIVE WORKOUT «.96)

The McGraw Hill Companies

BusinessWeek

OCTOBER 9, 2006

www.businessweek.com

The Top European &
Asian

esign Programs

-SCHOOLS
FOR CREATIVE TALENT

NAME
Bocconi University

PLACE

Milan

| Central Saint Martins College of Art & Design

London |

Delft University of Technology Design Institute

Delft, The Netherlands

I Design Academy Eindhoven Eindhoven, The Netherlands |
Domus Academy Milan

| FH Joanneum University of Applied Sciences Graz, Austria |
HKU Utrecht School of the Arts Utrecht, The Netherlands

| Hongik University School of Design Seoul |
Hong Kong Polytechnic Hong Kong

man University School of Design Changsha, Hunan Province, China I
Indian Institute of Technology Industrial Design Center Bombay

rlntemational Design Business Mgmt. Program (IDBM) Helsinki |

Kain International School of Design Cologne, Germany

| Korea Advanced Inst. of Science & Technology (KAIST) Daejon, Korea —I
Kyoto Institute of Technology Kyoto, Japan

| National Institute of Design Ahmedabad, India |
Northumbria University Design School Newcastle, England

| Polytechnic University of Milan Design School Milan |
Royal College of Art London
Tama Art University Tokyo |
Tongji University School of Design Shanghai
Tsinghua University Academy of Arts & Design Beijing l
UMEA Institute of Design ‘ Umea, Sweden

| University of Art & Design Lausanne Lausanne, Switzerland I

University of Oxford Said School of Business

Oxford, England
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International:

1

10

(2009-2012)

9

(2009-2012)
2nd most wins 2012

9

(2007-2012)

UIDs present ranking:

11 UID wins in total

2011: 2nd (A&E)

2012: 3rd (Ww)

2012: 4th (Ww)

iF ranking - The tables

Version 2012

Display 25 entric

ranking
Umiversity
|
Pos. Points University Country
1 340 National Taiwan University of Science and Technology Taiwan
2 200 Samsung Art 8 Design Institute Korea, South
3 140 Zhejiang University China
4 120 National Cheng Kung University Taiwan
4 120 Sangmyung University Korea, South
4 120 Umea Universitet Sweden
7 100 Fachhochschule Hannover Gemmany
8 80 Hochschule fiir Gestaltung Schwabisch Gmind Germany
8 m Korea, Sauth
8 80 Jiangpan University / School of Design, Wuxi China
B 80 Keimyung University Korea, South
8 80 Royal College of Arl, London United Kingdom
8 80 Shu-Te University, Yen Chao Taiwan
14 80 HiG Offenbach am Maln Gemmany
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Prototyping the Future












no choice

21. Breaking stereotypes
20. Writing images reading visuals
19. Experience design

18. Thinking outside the box
17. Strategic design

16. Consumer insights

15. Storytelling

14. Presentation

13. Design writing

12. Setting up company

11. Graphic design

10. Documentary photo

9. Mapping

8. Design and democracy

7. Portfolio & bookbinding

6. Smart materials

5. Space flow form

4. Creative spaces

3. Personal style in sketching
2. Creative sketching

1. Ice Scuplture
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The understanding of the next generation of
smart materials would be an invaluable asset to
have as a designher. The potential of harnessing
these materials properties could revolutionize

consumer products, creating a new paradigm In
terms of usability. These smart materials are still
relatively new regarding market penetration, as
conventional plastics and raw materials still
dominate today’s consumer products - it is a
perfect chance to jump onboard and capitalize on
these new materials
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Instead of dissecting the empirical and obvious

causation of problems they try to see what
seemingly non-related pressures are actually
having bigger influences than one would assume.
After identifying these influences they try not to
use standard methods or models to apply to them

but invent new models that are more specific to
the dilemma
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What | think was particularly interesting and valuable
about this workshop was that it stretches or ideas of what
design is and can be, it emphasizes the importance of
form to the emotional state of the person or people
Interacting with it, and it puts to practice the importance of

prototyping.
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Many see design as a visual artistic profession about

shapes. But it is an artistic view of multidisciplinary
approach to problem solving process. These problems are
generally from the industry or marketing areas. But these
are always connected to the overall big picture, which is
human & politics. So this workshop gave me basic
outlines of, how | can use my profession on solving
problems of society and earth.
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